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What we’re talking about today

● Building press lists
● Press materials, pitching, and reporter relationships
● Maximizing your efforts
● Q&A
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Building Press Lists
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The U.S. has lost 1/3 
of its newspapers and 
2/3 of its newspaper 

journalists since 2005

© Andy Piper CC License

https://www.flickr.com/photos/16289690@N00/2887809705/
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Building Press Lists: 
Who

place image
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● Editorial boards
● TV, radio, print reporters 
○ and producers for TV/radio

● Photographers
● “New” media: influencers, podcasts
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Building Press Lists: 
Where to find them
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● Media monitoring
● Social media 
● Databases e.g. Muckrack (might not 

be worth it)



Press Materials, Pitching 
and Reporter 
Relationships
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Create an editorial 
calendar
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● “Tentpole” moments across the year
● Facts + stories = compelling content!
○ Strong visuals if pitching 

photographers, TV, etc.



Events and milestones to highlight

● Home groundbreakings and dedications
● Major donation or grant award
● Community event (annual dinner)
● Introducing new staff and board members
● Fundraising initiative
● Responding to national/HFHI news
○ Can you offer a local story or statistic? 
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Common types of press materials/outreach
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● Pitch
● Press release
● Statement
● Media advisory
● Editorial board memo
● Opinion Editorial (Op-Ed)
● Letter-to the Editor (LTE)



News release structure
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● Contact information
● Concise, engaging, non-sensational headline
● Lead with five Ws
● Important details
● Quote(s) from key individuals
● Boilerplate paragraph
● Photo cutlines (if applicable)



News release style
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● Refer to HFHI Brand User Guide but remember context
● Use the third-person voice
● Express emotions only with quotes
● Avoid abbreviations, jargon, slang, creative punctuation
● Aim for a 500- to 600-word maximum
● Can the story run without additional reporting?







Reaching out: 
Timing is key!
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When to send materials
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Pre-Pitch

1 week

Media Advisory

1 week (RSVPs within 1-2 
days of event)

Press Release

Day of or 1 week if under 
embargo

Op-Ed/Ed Board Memo

1 week, more if significant 
activity

LTE

24-48 hours

Long Lead Features

3-6 months



How to be pitch perfect!
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● Tailor, tailor, tailor
● Get right to the point
● Remember the basics (spelling, etc.)
● Avoid attachments



Follow Up
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● Pitching doesn’t end at “send”
● Phone calls still work 
● Spacing things out
● Get creative: use social media
● If something is published, share on 

blog, socials



Building Relationships
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● Show you follow their stuff
● Be responsive and a resource
● Try to meet in person
● Be friendly, grateful and personable 



Maximizing Your Efforts
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Build a story bank
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● Build in story and image consent 
wherever you can 
○ Volunteers
○ Homeowners
○ Community partners or donors
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Case Study | Community FoodBank of New Jersey

Refrigerated Truck Campaign

Integrating fundraising and press



History of these campaigns
M+R had helped CFBNJ run several 
successful campaigns focusing on funding 
urgent tangible needs for the food bank 
including a new oven, new refrigeration 
systems, a forklift and a mobile pantry. 
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Case Study | Community FoodBank of New Jersey



Surround Sound Marketing
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Case Study | Community FoodBank of New Jersey



�    &*
Case Study | Community FoodBank of New Jersey

The  food bank put out organic social 
promotions including a TikTok video from 

David Goldste in, CFBNJ’s Vice  President of 
Operations, who signed one  of the  email 

appeals.

The  fundraising campaign lead 
to earned local media. 



Questions?
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Contact us
Pete Christopher
pete@lakeagassizhabitat.org

Beth Dahlman
bdahlman@mrss.com

Tania Stewart
tstewart@mrss.com
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M+R Benchmarks 2025
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