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About Us

Pete Christopher, Lake Agassiz Habitat for Humanity

Beth Dahlman, Senior Vice President, M+R
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What we're talking about today

Building press lists

Press materials, pitching, and reporter relationships
Maximizing your efforts

Q&A
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Building Press Lists
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https://www.flickr.com/photos/16289690@N00/2887809705/

Building Press Lists:
Who

e Editorial boards
e TV, radio, print reporters
o and producers for TV/radio

e Photographers
e “New” media: influencers, podcasts
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Building Press Lists:
Where to find them

e Media monitoring

e Social media

e Databases e.g. Muckrack (might not
be worth It)
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Press Materials, Pitching
and Reporter
Relationships
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Create an editorial
calendar cceececee

e “Tentpole” moments across the year

e Facts + stories = compelling content!
o Strong visuals If pitching
photographers, TV, etc.
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Events and milestones to highlight

'\ ¥ donate
) -
-ﬂ"'r Habitat

‘ for Humanity" Volunteer Advocate Support Shop Our work Housing help About Q

Home groundbreakings and dedications

Major donation or grant award " now partnership o invest $92.5millonin
Community event (annual dinner) e ———————
Introduci ng new staff and board members

affordable housing

entities have access to capital essential to land and property SHARE THIS PAGE ON YOUR:
acquisition.
0 % in
- - - B - ATLANTA (March 6,2025) — Habitat for Humanity International’'s
F u n d ral S I n I n I t I at I Ve community development financial institution, Habitat Capital,
announced today a new partnership to establish an $82.5 million
property acquisition fund to boost affordable housing production
throughout the U.S. by an estimated 1,000 homes — a projected 5%

Responding to national/HFHI news

The capital was raised through the support of mission-aligned
investors with an innovative structure and impact-driven operational

L} L}
O 4 , principles. This includes Class A investors, such as JPMorgan Chase,
al l yO u O e r a O C a S O ry O r S a_ I S I C » Wells Fargo and Enterprise Community Loan Fund. Class B investors

include ImpactAssets, Arnold Ventures, the Annie E. Casey

Foundation and equity from Habitat for Humanity International. Their
support underscores a shared commitment to addressing ongoing
barriers to affordable housing and fostering equitable access to
homeownership opportunities for underserved communities.

The Enterprise Community Loan Fund will oversee the operations of
the Property Acquisition Fund, as fund manager, ensuring its effective
implementation and alignment with its mission-driven goals. The
Larson Foundation provided critical seed funding to launch the

property acquisition fund, helping to catalyze investment. Holland &
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Common types of press materials/outreach

Pitch

Press release

Statement

Media advisory

Editorial board memo
Opinion Editorial (Op-Ed)
Letter-to the Editor (LTE)
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News release structure

Contact information

Concise, engaging, non-sensational headline
Lead with five Ws

Important details

Quote(s) from key individuals

Boilerplate paragraph

Photo cutlines (if applicable)
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News release style

e Refer to HFHI Brand User Guide but remember context
e Use the third-person voice

e EXpress emotions only with quotes

e Avoid abbreviations, jargon, slang, creative punctuation
e Aim for a 500- to 600-word maximum

e Can the story run without additional reporting?
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Day of Pitch: Tailor based on past
(Adapt based on feedback from pre-pitching) coverage

Bullets help
break up info
& make it
more
digestible

Make sure you
specify (if
possible) who
you have to offer
what they can
speak to

Hi XX -

Workers in Guatemala's sugarcane industry are at a high risk for labor trafficking, according to a
new reporl released loday by Verité, a non-profit dedicated to addressing modern slavery in
global supply chains.

The exploratory study of Guatemala's sugar sector, which included in-depth desk research and
interviews with almost 40 workers, idenlified several indicators thal suggest workers are
vulnerable to forced labor in the country’s 13 mills, including:

e | Deceptive recruitment about the nature of the job, content of work contracts, wages, and
housing conditions;

¢ | Coercive recruitment including the confiscation of personal documents and debt
bondage;

e | Excessive working hours, isolation, and surveillance;

e | Threats of violence and force to participate in illicit activities; and

e | Widespread reports of chronic renal failure due to lack of breaks, shade, and drinking
waler,

Shawn MacDonald, CEO of Verité, is available to discuss the vulnerability to forced labor
among Guatemala’s sugarcane harvesters and what companies should do to address
risks in their supply chains.

The full report and a summary report are available online. Include a link

Let me know if you have any questions or would like to set up a time to talk more about the risks
lo labor trafficking that impact workers and companies.

Thanks,
xX

Get right to the
point - why are
you reaching
out?



Keep it
short &
sweet

Forwarded message
From: Michelle Blundell <mblundeli@mrss.com> Get right to the
£ - Short, tailored point - why are you
Subject: Meet w/ Lung Association on ozone standard? e reaching out now
; . subject line e
: . : and why is it
timely?

&

Hi Neela - Hope you're we*. With the EPA expected to decide on whether or not to propose a change to the current ozone standards* by
December 1, | wanted to reach out now and see if you'd be interested in grabbing coffee or setting up a phone conversation with experts
from the Lung Association and the American Academy of Pediatrics to talk about the much needed update to the ozone standards. This
decision comes more than three years after the Administration decided to delay on updating the standard.

—

Science has long told us that the current ozone standard has not been doing enough to protect the public from the dangers of ozone, one of
the most harmful pollutants. This past June, the Clean Air Scientific Advisory Committee (CASAC), an independent committee of scientists,
determined that the standard needed to be tightened and made a recommendation to the EPA and the Administration that the standard be

updated to a level between 60 — 70 parts per billion.

——

Let me know if you're interested in sitting down these groups ahead of the decision to discuss the health benefits of updating the standard -
happy to arrange it.

Thanks,
Michelle

Michelle Blundell
202-478-6176 (o) | 978-223-0287 (m)

Why is
this
important
for them
to cover?



Reaching out:
Timing Is key!
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When to send materials

Pre-Pitch Media Advisory Press Release
1 week (RSVPs within 1-2 Day of or 1 week if under
1 week
days of event) embargo

Op-Ed/Ed Board Memo LTE Long Lead Features

1 week, more If significant

_ . 24-48 hours 3-6 months
activity
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How to be pitch perfect!

e Tallor, tallor, tailor

e Get right to the point

e Remember the basics (spelling, etc.)
e Avoid attachments
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Follow Up

Pitching doesn’t end at “send”
Phone calls still work

Spacing things out

Get creative: use social media

If something Is published, share on
blog, socials
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Building Relationships

e Show you follow their stuff

e Be responsive and a resource

e Try to meet in person

e Be friendly, grateful and personable
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Maximizing Your Efforts
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Bulld a story bank

e Build in story and image consent
wherever you can
o Volunteers
o Homeowners
o Community partners or donors
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FOODBANK
OF NEW JERSEY

Case Study | Community FoodBank of New Jersey

Refrigerated Truck Campaign

Integrating fundraising and press



History of these campaigns

M+R had helped CFBNJ run several
successful campaigns focusing on funding
urgent tangible needs for the food bank
Including a new oven, new refrigeration
systems, a forklift and a mobile pantry.

Case Study | Community FoodBank of New Jersey

DEADLINE: TOMORROW

Diaar Balh,

W urgendly noed your help today to expand and replace our oold
siorafe and refrigeration sysiems.

Wa cnly have untll midnigh bomaonow 1o reach our 550 000 onbne goal

and help make sure 0 nglghbors struggling o make ands mesl
continua ko have the food they nead

-

Char cold room and refrigerator play & wikal role m our Teod defvery
gyglem by aliowing us to pegare, slone, and dedver nuinous meats o
i most vulnarabde membars of our communities. bkee seniors and
Cchilidren

Wa simply can not reach as many people with the food hey nesd —
especially fresh toods and prepared meals — without tully functioning
refrigeration systems

Right ndssl micihe and more families are tuiming 10 CFBNJ &5 costs
comtimes o rise. I1's essential we upgrade cur Comemumity Kitchen
refrigeration system A SAF 10 keap up with the need for 1ood here o
MNew Jerzary

Beth, please make a gifl 1o ensure we can conlinue 1o reach Now

o  CEXED

48 HOURS 1o DEADLINE

Unar Baik

m a classically lrsned chel, and cooking for my moighbors who am facnp
hunger & e mest salishong job e ever had, Aller 40 years in the food
busness, | kidw how rmparianl i s 16 have the rli,'hl jurpinent

I pist B iy 1 e CFENY comimuinly kichen, our mdusingl ovon brols
cfuckor, roasts vegelnbies, hakes broad. and Goohs one of our biggest
oroad [avories. moatads. Bul our ourment oven 1e old — 10-years-pant-
te-replacement-date-cid, and s not getling the job done anymore. A
e gven windkd belp us coak more meals for mam kids, farmilaes, and
SRS i1 DT CormiTerEly

Righi now. wea're raleing funds fo replace gur very old industnal gven
for the CFBM kiichan, WIIl you plich In to halp we reach our $53. 000
goal a0 we can gel mone meals to gur nelghbore?

Your genarous support helps make CFEMN.'s work poesibla avery day.
80 | know halping to get food 1o your nelghbars le Important to you,
too.

Az Drecior ol e Communily Kichen ol CFBN, you can usually fnd ma m
aw camrmoraal michen, working with our toarm ta mako SOUSSRAS of
waittaring moaks ham scralch each and evary day for How Jersey kods,
oo, and famies

Dur mdussial aven m a wortlkhorse. I we're 1 the Richen, iU's probalily o, B
doosn'l need o be fashy — sl o get the job done. We're T past (kal wilh
auF cureril aven

| bae i jeen beeloee e deadlne 16 help il Rilchen chuih oul moefh
e healthy, nutnSous meaks for our neghbors. Flaase mMake § gonaticn
1o halp Fund our new Induakrial oven for the CFBM.) community Kikchen
oW

Thark you,

Haul Kagrer, Cerfed Creculve Ched
Sieckar of Camrmuly Kichen
Coitrmunily Foodiank of Now Jofsoy



Surround Sound Marketing

?ﬁt DELIVER
FOOD

31 Bvoms Tasrinol o Hilhida, HO07205 « 9OE 365 3547
&735 Hinck Horss Pils = Egg Horbor Fep, M 08334 « 409 333 B34Y

&) Secure donation

o)

- W v
lanation teday can make a difference for membaers of your
unity whe are facing hurges right now.

We need a new

refrigerated truck
ASAP

|

a]
-
-

4
i

175,000 GOAL

$175,000 GOAL

refrigerated truck

Having the right equipment and transportatho deliver fresh
d quickly and safely is ke meeting the rising need in our

munity. £5pe y o 3 s e 4 braakang ot o

@
O

Our Community Kitchen makes
over 1,200 meals a day

Refrigerated trucks deliver fresh meals and
yans facing hunger

O

We help provide more meals
te mere people




TORSTORY  RDIFORTS K

Community FoodBank of New Jersey
seeking 16-foot box truck to help meet
food needs

Wit palls = o ome W

. o e s The fundraising campaign lead
‘AP T | to earned local media.

Eh.n_..n-'*"“ i 3
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COMMUNITY FOOD BANK OF NEW JERSEY 546 -
&

The fOOd bank put out Ol’ganic SOCiaI NEEDS A NEW REFRIGERATED BOX TRUCK- : [

promotions including a TikTok video from
David Goldstein, CFBNJ’s Vice President of
Operations, who signed one of the email
appeals.



Questions?
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Contact us

Pete Christopher
pete @lakeagassizhabitat.org

Beth Dahlman
bdahlman@mrss.com

Tanlia Stewart
tstewart@mrss.com

8 —6)] @’H | 2025 Habitat for Humanity Midwest Regional Conference




L

s |nd MBI ([ DalEes Tle 1D~ 14 G il




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	History of these campaigns
	Surround Sound Marketing
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29

